WEBINAR WITH LEAVE A MARK

2 STORYTELLING METHODS
THAT TRANSFORM L&D

WHAT 16 THE
GOAL!

what | want to
achieve in my
session.

"Can do” - What
learners will be able
to do post-training.

A FEW

WHAT 16 THE
MESSAGE/

The tool that will
help me achieve my
goal.

Key takeaways (short
and clear), Tools and
methodologies.

WHAT 16 THE
CONTENT/

The means through
which | will convey
My messages:
stories, facts,
photos, graphs,
videos, slides...

oooooooooooooooooooooo



Reinforces our message

with facts and figures,
OBJECTIVE research, data, or any

objective information

Element

Reinforces our message
with a story, an example
or a metaphor that your
audience can relate to

Reinforces our message
k& with a joke, an anecdote,
S an extreme or surprising
SPICY HUMAN data or anything that adds
Element Element . .
a bit of “spice” to the
message

START WITH

Start with the element that
will work best for your

b audience. .
If your audience likes hearing

facts and figures — start with

Do 1 KNow the objective element.

MY TARGET
AUDIENCE?

\ start with the element you
NO feel most comfortable

with.
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